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Buyer persona
Why Balance ?
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Brand Audit - Balance
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Brand Audit - Balance
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Day

Sunday

Monday

Tuesday

Wednesday

Thursday

Friday

Saturday

Platform & Time

Facebook &
Instagram 7 PM

Facebook 1l PM

Instagram Reels 8
PM

Facebook 7 PM

Instagram Reels 8
PM

Facebook &
Instagram 6 PM

Facebook 8 PM

Topic

Brand Awareness

Product Feature

Healthy Tips

Customer Problem

Product Benefit

User Generated
Content

Offer Post
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Balance Egypt - Content
Calendar plan

Visual

Oluie 8y940 Balance

Rice Toast
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Angle

Healthy Lifestyle

Low Calories

Educational

Pain Point

Protein Rich

Social Proof

Sales

Caption
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Goal

Reach

Product Awareness

Save & Share

Consideration

Engagement

Community
Building

Conversion

KPI

Reach 30K

Engagement Rate
5%

Saves 500+

CTR 2%

Video Views 20K

Comments 100+

Orders

Budget

8,000 EGP

5,000 EGP

7,000 EGP

6,000 EGP

8,000 EGP

3,000 EGP

10,000 EGP
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